
 
 

FUNDER INFORMATION NOTE: 2019 

FUNDER: WALLACE GLOBAL FUND 

SECTOR Multi-sectoral funder  

SUB-SECTORS 

Democracy  

Public health  

Environment  

FUNDER WEBSITE http://wgf.org/  

FUNDER 

STRATEGY 

The mission of the Wallace Global Fund (WGF) is to promote an 

informed and engaged citizenry, to fight injustice, and to protect 

the diversity of nature and the natural systems upon which all life 

depends. 

FOCUS AREAS 

The cross-cutting focus areas of WGF are: 

• Challenge corporate power; 

• Defend and renew democracy;  

• Protect the environment; 

• Promote truth and creative freedom in media; and  

• Advance women’s human rights and empowerment.    

KEY PRIORITIES 

Under the focus area of advancing women’s human rights and 

empowerment, the WGF has 3 priorities namely to: 

1. Advance and protect global reproductive health and rights;  

2. Promote the global abandonment of female genital 

mutilation/cutting; and   

3. Illuminating issues affecting women, human rights ad the 

global economy.   

NON-

NEGOTIABLES 

WGF does not fund the following:  

• Purchase of land. 

• Capital construction. 

• Profit-making businesses. 

• Debt reduction. 

• Endowment campaigns. 

• Fundraising drives/events. 

http://wgf.org/


 

• Scholarships, tuition assistance or other forms of personal 

financial aid. 

 

OPPORTUNITIES 

Prospective grantees are encouraged to submit a 2-page letter of 

inquiry online with a brief describing the following: 

• The mission and history of the organisation; 

• Goals of the initiative(s); 

• Specific objectives;  

• Accompanying strategies; 

• Current annual operating budget; and  

• Primary sources of income.  

METHOD OF 

APPLICATION 

Initial online application in the form of a letter of inquiry.  The 

WGF invites prospective grantees to submit full proposals based 

on their 2-page letter of enquiry.     

GENERAL 

OBSERVATIONS 

WGF accepts proposals for core and project-specific support. 

Letters of inquiry can be submitted anytime to WGF.  

 

 


